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Foreword

In 2008, postgraduate students of the NUI Galway Philosophy department carried out a review

of local print media’s portrayal of Global South issues. This review was shared with aid

agencies and journalists of the papers. Three years on, we wanted to find out if anything has

changed and asked Fiona Mitchell to carry out a similar exercise. This report presents her

findings.

While there seems to have been a slight shift regarding terminology being used by journalists,

the majority of articles from or concerning aid agencies still give a very negative portrayal of

the Global South. While not all aid agencies mentioned in the report have subscribed to the

Dóchas Code of Conduct on Images and Messages, it is clear that those who do subscribe are

just as liable to portray the Global South in a purely negative and stereotypical manner as are

those who don’t. Taking into account the recent ‘Finding Frames’ Report*, it becomes obvious

that aid agencies urgently need to reconsider how they engage the public in their work.

The report also highlights that there don’t seem to be clear guidelines when it comes to

reporting on crimes or the use of pictures when identifying those convicted of crimes

(something that was also highlighted in the previous report). This is as much an issue for the

journalists and editors as it is for designers and typesetters; and could be addressed through

the drawing up of guidelines by the NUJ and specific training for student journalists as well as

current staff of print media.

The GOWC calls on aid agencies to reflect seriously on the issues raised in this in report. While

the GOWC notes the weaknesses of the Code of Conduct, in the absence of a better framework

we call on all international development groups that haven’t subscribed to it to sign up and to

carry out substantive training on images and messages; and for all signatories to actively

implement the code across all sections in their organisation especially in relation to

fundraising and publicity. 

* ‘Finding Frames: New ways to engage the UK public in global poverty’, Andrew Darnton with Martin Kirk,

January 2011 – http://www.findingframes.org/

Disclaimer: The views expressed in this report do not necessarily reflect the views of the

Galway One World Centre or its funders.

The GOWC has signed up to the Dóchas Code of Conduct on Images and

Messages (www.dochas.ie/code).

© GOWC 2011

This report may be reproduced for non-commercial use provided

acknowledgement is given to the GOWC and Fiona Mitchell.

The GOWC gratefully acknowledges funding from Irish Aid

Development Education Unit.



Introduction
In 2008, a joint report was completed by the Galway One World Centre and postgraduate

students from the NUI Galway philosophy department to ascertain the portrayal of the

Majority World in local newspapers1.  The research reviewed all local newspapers published

within a month long period. This report highlighted both the impact and the role of local

media in the reporting of both global issues but most significantly the importance of the

depiction of the Majority World. Results were classified as being in one of three categories:

positive, negative or neutral. 

The purpose of this review is to identify what changes have occurred since the last report was

completed in March 2008. This report has the same aim as the report of 2008 which was to

examine the portrayal of the Majority World in local media.

The research was conducted between March 1st and March 31st on the same print media

(excluding those not in print).

Preliminary census results show an increase in the population of 8.1% to 4,581,269 from 2006

to 20112. Although an economic slowdown has decreased migration in recent years the

population has increased by 341,421. Further census examination will display what changes

have occurred since the 2006 figures to the profile of different nationalities present in Ireland

currently. 2006 figures show nationalities other than Irish at 419,7333.  Galway City and

County figures of nationals from outside the EU in 2006 were 8,109 whilst the overall

population was 231,6704.  This figure presents itself as 3.5% of the total population. Such

statistics would suggest that the presence of stories about nationals from outside the E.U. in

the media would also increase as a result. This could arise from those living in the country and

also a heightened awareness of their countries of origin.

This report is a review of how the media has responded to this increase and if so how are

articles regarding foreign nationals discussed. It is a snapshot of global issues in the local

media.

1 Galway One World Centre, Changing Perspectives, Exploring portrayals of the Majority World in local print

media in the West of Ireland

2 http://www.cso.ie/px/pxeirestat/Statire/SelectVarVal/saveselections.asp,  as accessed at July 8th 2011

3 http://www.cso.ie/statistics/popnclassbyreligionandnationality2006.htm, as accessed at July 8th 2011

4 http://census.cso.ie/Census/TableViewer/tableView.aspx, as accessed at July 8th 2011



Methodology
Between the 1st of March and the 1st of April 2011 all local newspapers from the previous

report were compiled. All articles that referenced the Majority World were gathered. Upon

doing so each article had to be considered in light of certain criteria. These criteria were

• What country did it refer to?

• What type of article is it?

• What was the subject matter of the article?

• Did the article contain any photographs?

• What nationality was the person(s) that the article referred to?

After deciding if the article was within the parameters of the report all articles were then

classified into positive, neutral or negative categories within the parameters listed below.

Here are the results of the review compared to the original report in 2008.



Positive Articles
An article was deemed to be a positive portrayal if it was informative and well researched.

Where the focus was not on a charitable need of a country but on the positive attributes of a

country or its inhabitants, it was classified as positive. Some of the positive articles do indeed

have a charitable aspect but still give an unbiased account of the area. For example, the

Leitrim Observer reports of a volunteer working with Voluntary Services Overseas in

Bangladesh5. The report is an informative piece on the country and instead of the focus being

on the charity work involved, offers Ireland advice on developing local Government principles

similar to Bangladesh. Furthermore, it tells the story of a man being proud and happy to pay

income tax for the first time. The article portrays another side to a country that is more often

perceived as a nation in need of aid. One is left with a positive sense of what Bangladesh can

offer.

Another article demonstrates a link between Africa and Ireland in Taoiseach Enda Kenny’s

speech in the White House on St Patrick’s Day showing positive association6. It describes the

shared experiences of the natives of both places and their struggle for freedom. It is discussed

that it was both African slaves and Irish fleeing from poverty that helped build the United

States. The article focuses a positive light on similarities between the African continent and

Ireland.

One article that highlights a positive story is a letter sent to the editor demonstrating the

advantages of integration and intercultural projects in schools7.  It describes how “an

awareness of other cultures teaches the children to be world citizens, a valuable skill in an

increasingly diverse world.” Such a viewpoint emphasises the benefits of living in and being

aware of an intercultural society.

Another article that focuses on similarities and shared experiences is a detailed article on a

celebration of International Women’s Day in Roscommon8.  Women are united with origins as

far away as Nigeria and as near as Cork with a common goal of supporting each other. A sense

of community is derived from the article with a focus on helping one another and an idea that

people from different origins and backgrounds have much to offer to communities.

A similar theme is followed in a news feature on the Roscommon Lamb Festival which

included as part of the activities the option to sample lamb dishes from “India, Middle East,

Somalia, Eastern Europe, France and Brazil”9.  Twice in the article, the traditional Brazilian

barbecuing methods are mentioned. This inclusion displays the people from Brazil and from

the other countries mentioned as having a positive impact on the locality. 

5 Michael McManus, Leitrim Observer, Friday March 11, 2011 p13, 

6 “Statesman Kenny’s poetic pride in legacy of St Patrick,”Aine Ryan, Mayo News, March 22, 2011, p.16

7 “Scoil An Linbh Iosa a model for integration,” Galway Independent, 16 March 2011, p.18

8 “Women tell their stories for International Women’s Day”, Ciara McCaughley, Roscommon Herald, March 15,

2011, p.16

9 “Roscommon Lamb Festival embracing farm, food and heritage” Roscommon Herald, March 22, 2011, p.13



Negative Articles
Articles were classified as negative where the focus was on the charitable aspect with little or

no information given pertaining to the country or the inhabitants.  One such article concerned

a Castlebar native who is involved in volunteer work in Ghana10. Although Ghana is the

country concerned, Africa or Africans are mentioned as many times as the country where the

volunteer work is taking place. Reference is given to what the volunteer is doing “to brighten

the lives of poverty-stricken Africans”, whilst there is little information given about Ghana or the

village wherein she is based. The context completely lies around the charity aspect and what is

being done by the Irish woman for the “poverty-stricken community.”

This theme prevails with further communications from this volunteer being printed in the

newspaper. One such letter has a sub headline “Carpenters had my heart broke - they kept

demanding more money”11. While the volunteer does mention that there are both positive and

negative aspects to life in Ghana, no mention is given as to what the positive attributes are.

Attention is reserved to highlighting the “corruption [that] is everywhere”.

Another article that focuses mainly on the charitable aspect is one concerning the Charity

PREDA which does work in the Philippines12.  The emphasis in the article is the support by

Hollywood actor Martin Sheen of the charity while little information is given about the work of

the charity. It is stated that the aim of the charity is “helping women and children in the

Philippines who are sexually exploited”. The reader is unaware if this is a widespread problem in

the country and is not informed of any other details about the country.

Many Irish volunteers go abroad annually to help in a broad array of areas including building,

teaching and other aid work. Indeed, in a study conducted between 1995 and 2000, Ireland

was placed 12th in a group of 20 countries (which included U.S.A, U.K and Australia) in terms

of volunteering and donations13.  This is well documented in local newspapers. However, many

focus on the Irish side i.e. on the fundraising or on the profiles of the volunteers and not on

the people that will be visited. Generally, information about the host country is lacking and

what is given is a picture of a country on its knees, with little hope but to seek and accept help

from generous countries. The impression one is mainly left with is that of a benevolent

volunteer and a poverty ridden country.

10 “Castlebar woman makes a difference in Africa”, Connaught Telegraph, March 8, 2011, p.26a 

11 “Aisling’s letter from Ghana”, Connaught Telegraph,  March 29, 2011, p.24a

12 “Hollywood star boosts Galway fundraising efforts for charity”, Galway City Tribune, March 11, 2011, p.9

13 Survey conducted by the John Hopkins Institute, Maryland available at

http://www.dochas.ie/Pages/Resources/Viewer.aspx?id=133

14 “Two Tuam Men will help build 80 homes in Haiti in seven days”, Tuam Hearald, March 31, 2011, p.6



One such article that focuses on the local aspect is concerned with the building of Haitian

homes by two men from Tuam, Galway14.

Information is given about the men concerned

and how the money was raised but there is

scant information regarding Haiti other than

that there were earthquakes there and that a

cholera outbreak prevented an earlier trip. 

Another article following this same line is one

regarding a volunteer from Roscommon15.  The

focus of the piece is the lady who plans to

travel to Zambia as a volunteer for Habitat for

Humanity. Her family and fundraising efforts

are discussed while the people of Zambia are only mentioned in the context of “help[ing] those

a lot less fortunate than ourselves”.

15 “Young Roscommon woman aims to build houses in Zambia”, Ciara McCaughley, Roscommon Herald, March

22, 2011, p.5



Neutral Articles
Neutral articles were ones deemed to neither have positive or negative connotations. Where

an article mentioned a country but did not indicate it as being different from another then it

was categorised as a neutral piece. 

One example of such an article discusses two Sligo men playing cricket against the countries

of “Australia, New Zealand, Canada, the West Indies and Bangladesh” without giving any

opinion on any country16. All countries are listed together as equals with no assumptions

being placed on any of them. A presentation of facts without giving opinion was also

considered to be a neutral article. 

A discussion of the Irish situation regarding the European

Union bailout deal in the Western People referenced the

conflict in Libya without any further opinion17.  

A sports article discusses a Cameroon soccer player who

plays for Sligo Rovers without any positive or negative

connotations about the country he originates from18.  The

reader is left with the information but nothing further. Another sports article mentions a

“South African flanker Gareth Krause”19.  The next article also follows this where countries such

as China, Saudi Arabia, Libya and Yemen are mentioned20.  Athlone Institute of Technology has

attracted students from these countries but no further information is given about them. “The

institute has also developed strong links with China and is further developing links with Saudi

Arabia and other Middle Eastern countries, such as Libya and Yemen”21.  They are not treated as

different.

“Cambodia, Egypt, Moldova and Canada” are all grouped together with no positive or negative

attributions to any country in an article discussing election coverage on an online site22.  This

is similarly done in an article discussing Ireland’s richest people where one of those people

earned his millions by “finding massive oil reserves in Uganda and Ghana”23.

16 “Sligo Mum proud of cricket sons”, Sligo Champion, March 09, 2011, p.3

17 “It shouldn’t be Them versus Us in Europe”, John Cooney, Western People, Tuesday, March 22, 2011, p.17, 

18 “Rovers target first home win against Drogheda”, Michael Moran, Sligo Champion, March 23, p.91

19 “Connacht come a cropper as excellent run of results ended by Italian minnows”, Connaught Tribune, March

31st 2011, p.51

20 “Opportunity to forge stronger links between schools and AIT”, Maresa Fagan, Roscommon Herald, March

1st 2011, p.6

21 “Opportunity to forge stronger links between schools and AIT”, Maresa Fagan, Roscommon Herald, March

1st 2011, p.6

22 “Worldwide audience watches 2011 Election Count on Mayo TV”, The Mayo News, Tuesday, March 1, 2011,

p.10

23 “Castlerea natives make it to Ireland’s rich list”, Oliver Campion, Roscommon Herald , March 22, p.3



Court Reports
Court reports are a source of debate regarding the issue of reporting of nationalities. Even

where the report is imparted in a neutral fashion the placing of the information of the country

of origin can have an impact on the perceptions of nationalities. Often a name may indicate

the likelihood that the person is not Irish or has foreign origins - so why does the nationality

have to be included. Furthermore, where this concerns Irish nationals generally it is the place

of residence and not the country of origin that is given. In a court case regarding a Brazilian

national who was convicted for driving without insurance the article itself was neutral24.

However, the first line “A BRAZILIAN woman who drove without insurance…” highlights the

nationality of the defendant in capital letters. Similarly, the same newspaper reports also on

“A BRAZILIAN national who stole bank cheques from his employer”25.  In another newspaper, it

documents the conviction of a Kashmir native for abuse directed against hospital staff26. 

One difficulty that arose from some articles classified as neutral included court reports that

included the nationality of the defendant but did not attribute positive or negative traits as a

result. The question arises as to whether a person’s nationality should be included. Often the

argument is that an Irish persons county and town of residence or origin are often mentioned

so why not a non-national? A counter-argument is that a person reading of a report about e.g.

a man from Dublin does not assume all people from Dublin share the traits of this person

while if a person hears of someone from another country that they were less informed about,

might begin to think all people from that country were the same.

One article that posed an issue even though it was classified as neutral was the case of a taxi

driver convicted of sexual assault27. No mention is given to the nationality of the man but a

photo is included of a Black man. Given the issues present in the Taxi industry currently the

question to be asked is if this is responsible journalism28? Is the message being sent that it is

not safe to get into a taxi with any Black man? Is this or should this be an ethical dilemma for a

journalist? Should a journalist be obliged to consider the effect of an article on the public and

the perception that may grow as a consequence of that article? 

24 “Unaware policy was cancelled” Roscommon Herald, March 22, 2011, p.4 

25 “Stole blank cheques from employer”, Roscommon Herald, March 29, 2011, p.9

26 “Patient jailed for being abusive”, Western People, March 8, 2011, p.13

27 “Taxi driver guilty of sexual assault”, Ann Healy, Galway City Tribune, March 4, 2011, p.13

28 “Research on the Galway Taxi Industry: Employment Opportunities, Patterns of Public Use and User

Perceptions”, Irish Centre of Human Rights, Galway available at

http://www.nuigalway.ie/human_rights/researchandpublication.html#riding_along_with_racism_



This is contrast to a positive article revolving around the opening of a restaurant in Westport,

Mayo by the South African Ambassador to Ireland29.  Photos are presented alongside the page

long feature of the Ambassador who is a Black South African which is a positive association as

opposed to the article documenting the conviction of the Black taxi driver of sexual assault

alongside his photograph30.  Although a neutral article this demonstrates the power of a

picture and associations that may result as a direct effect31. 

It has been advocated that information regarding the

nationality of a person is included only where it adds to

the merit of an article32.  To do otherwise could be to

imply that a crime was committed because of a person’s

nationality33.  The German Press Council advises on this by

stating: “When reporting crimes, it is not permissible to refer

to the suspect’s religious, ethnic or other minority

membership unless this information can be justified as being

relevant to the readers’ understanding of the incident. In particular, it must be borne in mind that

such references could stir up prejudices against minorities”34. 

In the United Kingdom, the guidelines state 

“The press must avoid prejudicial or pejorative reference to an individual's race, colour, religion,

gender, sexual orientation or to any physical or mental illness or disability.

ii) Details of an individual's race, colour, religion, sexual orientation, physical or mental illness or

disability must be avoided unless genuinely relevant to the story”35. 

Similar principles exist here in Ireland: “Newspapers and magazines shall not publish material

intended or likely to cause grave offence or stir up hatred against an individual or group on the

basis of their race, religion, nationality, colour, ethnic origin, membership of the travelling

community, gender, sexual orientation, marital status, disability, illness or age”36. 

However, although prejudice and discrimination is catered for in this, recommendations

regarding court reporting is lacking.

29 “Ambassador opens Quay Cottage”, Mayo News, Tuesday March 29, 2011, p. 30 

30 “Taxi driver guilty of sexual assault”, Ann Healy, Galway City Tribune, March 4, 2011, p.13

31 “Taxi driver guilty of sexual assault”, Ann Healy, Galway City Tribune, March 4, 2011, p.13

32 Media Monitoring Project 2006, “Revealing Race: an analysis of the coverage of race and xenophobia in the

South African print media”, Nonceba Mtwana and William Bird, p.40 available at

http://www.mediamonitoringafrica.org/images/uploads/Final_report_v5_Print_final.pdf

33 Media Monitoring Project 2006, “Revealing Race: an analysis of the coverage of race and xenophobia in the

South African print media”, Nonceba Mtwana and William Bird, p.40 available at

http://www.mediamonitoringafrica.org/images/uploads/Final_report_v5_Print_final.pdf

34 German Press Council, German Press Code, Edition April 2007, Section 12, Guideline 12.1 available at

http://www.presserat.info/service/english/press-code.html

35 Editors’ Code of Practice, Press complaints commission, 12(i), available at

http://www.pcc.org.uk/cop/practice.html

36 Irish Code of Practice, Office of the Press Ombudsman, Principle 8, available at

http://www.presscouncil.ie/code-of-practice.10.html



Terminology
As was discussed in the previous report, the use of terms and phrases is very important. Media

has a responsibility to avoid stereotypes of any group of people37.  The danger of stereotypes

being portrayed repeatedly is that subconsciously they began to be treated as fact based38.

Over the years certain terms and words have become synonymous with the countries of the

Majority World. 

Third World:

The term “Third World” has been used for decades and is credited to Alfred Sauvy39.  As

discussed in the previous report the term originated during the Cold War to describe

countries classified as poorly developed primarily in Latin America, Africa and Asia. It

clearly has negative connotations and holds no relevance for those countries today. A

growing awareness of this has resulted in less use being made of the term. In this review

of newspapers over a month long period, only one article referred to “third world

countries”40.  

Developing World:

It would seem that as the use of the term “Third

World” declined, a growing use of terms such as

“developing world” began to emerge. Use of the

“developing world” phrase became more prevalent.

Although the term was less negative than the “third

world” term it still did not completely reflect the

differences of individual countries. Instead all

countries brought under the umbrella of this term are

implied to be inferior to those countries considered

“developed”. The huge disparity between those countries considered as “developing”

also emphasises the flaw in the term. In the newspapers analysed the term was used a

total of eight times. 

37 “The expanding nation: Towards a Multi-Ethnic Ireland” conference held in Trinity College Dublin, 22-24

September, 1998, vol 1, editor Ronit Lentin, “Multiple Identities in Ireland and Europe”, Paul Gillespie, p.12,

available at http://www.tcd.ie/sociology/ethnicracialstudies/assets/documents/expanding_nation.pdf 

38 “Media-based strategies to reduce racial stereotypes activated by news stories”, Srividya Ramasubramanian,

Journalism and Mass Communication Quarterly, vol 84 no 2, Summer 2007, p.251

39 “Why ‘Third World’?: origin, definition and usage”, Leslie Wolf-Phillips, Third World Quarterly, Vol 9, No 4,

Oct., 1987, 1311-1327, p.1312

40 “Fairtrade Fortnight”, Sligo Champion, March 2, 2011, p.44. This article was classified as neutral. No

mention was made to the countries to which the article referred to.



Global South:

In an effort to address the shortcomings of other terms, use of the term “global south”

grew popular. The term Global South is a term used to move away from any of the

negative implications of terms such as Third World and Developing World. It envisaged

to cover countries from Latin America, Asia and Africa. However, there are some

problems with the accuracy of this term. Global South would imply all countries in the

Southern Hemisphere which would by definition include Australia, New Zealand and

Japan. These countries would generally be considered “developed” nations. Despite

widespread use of the term, use of “Global South” terminology was not present in any of

the articles analysed.

Majority World:

As discussed in the previous report, it is advocated to use the term “Majority World”

which seeks to address the inaccuracy of the term “Global South”. Majority World seeks

to remove any negative connotations from phrases such as “Third World” and

“Developing World” and inaccuracies in “Global South.” Instead, it deals with the fact

that the majority of the world does in fact reside in countries that have been classified

previously as part of the Third World. A possible side-effect of such a term could be that

side-lined countries considered as non-equals to the “developed world” can now be dealt

with as equals on the world stage.



Aid Agencies
Numerous articles, mainly in the form of letters to the editor were from representatives of

charitable organisations. Whilst by the nature of the organisations fundraising is generally the

objective of communications to the media most will highlight the negative issues or the issues

requiring attention and therefore financial aid. Almost all seek money or assistance of some

kind. The majority paint only the picture of people in extreme poverty without any reference

to the people themselves or any positive aspects of the country. 

53 articles or letters are from aid agencies which was over one third of all articles that dealt

with countries from the majority world. 43 of those were categorised as negative which

displays a need for change in how charities portray the countries that they are raising money

for. This figure represented 78% of the negative articles overall. This number is very

significant considering the high profile nature of many of the organisations. If such a large

number of articles originate from aid agencies then it places a higher onus on them to make

the reader aware of other facts about the country .This, however, brings about a situation

where awareness of certain countries tend to be only in association with famine, drought,

conflict and being in need of assistance. Rarely, if ever does the reader be made aware of

anything positive in that country or of any events that maybe other people and countries learn

from. One example involves a charity that has projects in Zambia. Whilst the majority of the

article concentrates on the founder, Zambia is described as an “Aids–ravaged African country”41.

No description is given about the country beyond being a recipient of 1.5 million euro from

the charity. 

A teacher raising money for a trip to Calcutta, India to help the “street children” in the “streets

and slums of Calcutta” is discussed in another news item42.  Whilst the “poverty - stricken”

country is mentioned, most of the article is devoted to the person intent on travelling there.

No attention is given to any facts about the country either positive or negative. The

consequence of which is that the only image left by the article is that the area is a slum, an

area with no merit. Whilst the feature was not submitted by a charity, the fundraising effort

was in aid of a charity project. Aid agencies need to be proactive in advising how projects are

portrayed in the media by both volunteers and media.

A letter advocating a review in government spending on overseas aid says “Every year, €700

million of taxpayers’ money is being channelled through governments in Africa that have been

shown time and again to be corrupt or brutal, or both”43.  No details are given of the countries

involved. As a result one is left with the idea that all governments in the large continent of

Africa are ‘corrupt or brutal’.  

41 “Hurling hero returns to charity work in Zambia,” John Fallon, Galway Independent, March 23, 2011, p.12

42 “Lisa aims to give Hope to street children of Calcutta,” Roscommon Herald, March 15, 2011, p.4

43 “Overseas aid must be reviewed”, John O’ Shea, Connaught Telegraph, March 1st 2011, p.11



Another letter from a volunteer in Ghana acknowledges that there are positive and negative

aspects of life there44.  Despite this statement, the volunteer fails to clarify what the positive

sides are and instead dwells on the negative which includes that “corruption is everywhere”

and mentions that “White people, as I have said, are inevitably seen as soft targets when it comes

to prices”. An article that discusses this same volunteer’s work in the “poverty-stricken

community” in Ghana as “brighten(ing) the lives of hundreds of poverty-stricken Africans”45.  The

image given about the area is one of a “derelict”, “poverty-stricken”, “impoverished” place. 

A failure to describe life in the country enforces old stereotypes. While it is acknowledged that

since the function of charitable organisations is to raise money to help people in need of

assistance, their focus will primarily be on the negative aspects of a region e.g. famine,

poverty, illness. However, since a large percentage of the time that people will hear of

countries from the Majority World will be through correspondence by a charity, then there is a

greater onus to be mindful of how these countries are portrayed. A responsibility to represent

a fuller picture of the countries to which they refer needs to be placed on charitable

organisations. Failing to do so means that countries from the Majority World are only ever

portrayed in a charitable context, one where the country needs help. Where an article

reinforces stereotypes care should be taken to balance the image being portrayed.

44 “Aisling’s letter from Ghana”, Connaught Telegraph, March 29, 2011, p.24a

45 “Castlebar woman makes a difference in Africa”, Connaught Telegraph, March 8th, 2011, p.26a



Recommendations to Aid Agencies
• Be conscious of terminology used to describe the country or continent to which they

refer.

• Be informative about the country e.g.-location, population, representation of the

population which needs aid etc.

• Communicate the positive aspects of the area e.g. good work of the people there

• Be careful not to neglect the people of the region when discussing the work and

background of the volunteers.

• Whilst negative events are primarily within the remit of charities in their contact with the

media, be mindful about spreading positive attributes regarding countries from the

Majority World.

• When communicating to the media, articles should be questioned in light of galvanizing

any stereotypes46. 

• Aid Agencies should be aware of the Dóchas Code of Conduct on Images and Messages

and sign up to the Code.

• When communicating via letters to editors, aid agencies need to be aware of the

portrayal of the Majority World.  

The Dóchas Code of Conduct on Images and Messages
provides guidelines on

communications and

highlights the importance

of maintaining high

standards. Dóchas

currently has forty five

organisations signed up

to this code of conduct47.

For smaller

non-governmental

organisations becoming a

signatory to the Code

could form the backbone

of the principles that they

are guided by. It could act

as guidance for these

organisations when

communicating to avoid

use of stereotypical

images of the Majority

World.

“Choices of images and messages will be made based on the paramount

principles of: 

• Respect for the dignity of the people concerned; 

• Belief in the equality of all people; 

• Acceptance of the need to promote fairness, solidarity and justice. 

Accordingly, in all our communications and where practical and reasonable

within the need to reflect reality, we strive to: 

• Choose images and related messages based on values of respect equality,

solidarity and justice; 

• Truthfully represent any image or depicted situation both in its

immediate and in its wider context so as to improve public

understanding of the realities and complexities of

development; 

• Avoid images and messages that potentially stereotype,

sensationalise or discriminate against people, situations or

places; 

• Use images, messages and case studies with the full understanding,

participation and permission of the subjects (or subjects’ parents/guardian); 

• Ensure those whose situation is being represented have the opportunity to

communicate their stories themselves; 

• Establish and record whether the subjects wish to be named or identifiable

and always act accordingly; 

• Conform to the highest standards in relation to human rights and protection

of vulnerable people.” 48

46 On Dochas checklist available at http://www.dochas.ie/code/resources.aspx

47 http://www.dochas.ie/members/Default.aspx as accessed at August 28th 2011

48 http://www.dochas.ie/Code/Default.aspx as accessed at July 07, 2011



Recommendations to the Media

The power of the local media is unquestionable. Where the national media does not reach, a

local or regional newspaper will. However, along with this power comes a responsibility for

journalism of integrity and truth. Even more important is the subtlety of a message that may

be imparted to the reader without them even being aware. There is no question that what is

said is important but it is just as crucial to be aware of how it is said. Sometimes the facts that

are not shared can also have an effect on the news that is reported. Caution needs to be

exercised to guard against the reinforcement of stereotypes of the Majority World. The power

of the local media is unquestionable and it is within their power to balance the views that is

imparted to their readers. There is a need to focus on the effects of subliminal messages on

society. Journalists need to be aware of these effects49. 

As already discussed, the use of certain terminology should also be analysed before use. It

would be helpful to countries and people from the Majority World if “Images and messages

will honestly convey the context and complexity of the situations in which local people live”50.

It is easy to convey the stereotypes that have been circulating for decades but to communicate

the positive and negative attributes of the Majority World would be more informative and

enriching.

Newspapers should have a checklist to consult when discussing countries from the Majority

World.

• Be mindful of how the Majority World is portrayed in an article.

• Does the article reinforce any stereotypes?

• Could a greater number of articles focus on positive news stories based on people from

the Majority World?

• Avoid use of words that portray a negative image of the Majority World.

• Adopt a Code of Conduct and focus on compliance with this Code.

• When reporting court cases the question needs to be raised if the nationality of the

person involved adds to the report? If not, then it should not be included.

• Journalists should be mindful of conveying existing stereotypes when reporting on court

procedures.

49 The Foundations of African Ethics (Afriethics) and the Professional Practice of Journalism: The Case for

Society-Centred Media Morality, Francis P. Kasoma, African Media Review, Africa Media Review, Vol. 10 No.

3. 1996: 93-116, p.97

50 Australian Council for International Development Code of Conduct for Non Government Development

Organisations, Principle C.1.3, available at

http://www.acfid.asn.au/code-of-conduct/acfid-code-of-conduct-revised-effective-jan2012



Conclusion

The results have demonstrated the decrease in both positive and neutral articles whilst

negative articles have increased. This shows the need for the media to become more aware of

the effect of articles that discuss the Majority World. Local Newspapers have a huge role to

play in portraying a more honest, all-encompassing image of countries from the Majority

World.

Local media is at the forefront of distributing information about charity projects on a local

level but also has the task of demonstrating news items of local importance. Those news

features could include how inhabitants of the locality who are from the majority world are a

part of the community. This does place a responsibility on the print media to evaluate all

features that are printed. To do so, is not to suppress information but to give a view of the

larger picture. Reinforcing stereotypes has to be avoided. Failing to do so, means that readers

are not informed about issues regarding the Majority World and could also hinder with the

integration of people into the local community.

Charitable organisations have to play their part also. As seen from the results, a large portion

of articles that referenced the Majority World originated from aid agencies. This shows the

power of these groups to challenge existing stereotypes. The charitable nature of these

organisations need not be in conflict with a portrayal of the positive aspects of the society in

these countries. Furthermore, it would likely aid with the inclusion of people from the

Majority World who work and live in Ireland. Whilst many of these organisations work mainly

in the countries of the Majority World, it needs to be remembered that people from those

countries also reside in Ireland. Lack of information about their countries of origin can

heighten suspicion and distrust. The more informed that readers are the more likely they are

to be welcoming and open to learning about people from the Majority World.

One must consider what images of these countries that the reader is left with? Is the focus of

the media only on issues such as political and economic turmoil? While images of a shocking

nature will make media headlines, stories of a less striking nature might not make it to the

fore. News of a growing film industry or an agricultural sector may be of as much interest. Yet

one finds such news items to be far more elusive. Therefore, balance is desirable in the

information that is disseminated. Readers have a broad array of interests and articles could be

directed at this.

Certainly, change is required of how the Majority World is portrayed in the local media.

Progress is impossible if old, reinforced stereotypes are constantly to be found. 



Appendices

Classification of articles in each newspaper

Newspapers Positive Negative Neutral

Galway City Tribune 1 3 8

Galway Advertiser 1 4 7

Galway Independent 1 2 4

Connaught Tribune 0 3 6

Connaught Telegraph 2 12 5

Roscommon Herald 2 8 10

Mayo News 2 4 5

Sligo Champion 0 2 9

Leitrim Observer 1 5 10

Tuam Herald 1 5 6

Western People 0 7 7

Newspapers Frequency No. of Articles

Galway City Tribune Weekly 12

Connaught Tribune Weekly 9

Roscommon Herald Weekly 20

Tuam Herald Weekly 12

Leitrim Observer Weekly 16

Galway Advertiser Weekly 12

Sligo Champion Weekly 11

Galway Independent Weekly 7

Mayo News Weekly 11

Western People Weekly 14

Connaught Telegraph Weekly 19



Libya 21

South Africa 14

Brazil 11

Haiti 9

Zambia 9

India 8

Ghana 7

Uganda 7

Kenya 4

Tanzania 4

Thailand 4

Nigeria 3

Bangladesh 2

Mali 2

Djibouti 2

Philippines 2

Vietnam 2

Nepal 2

Iran 1

Somalia 1

Honduras 1

Mozambique 1

Zimbabwe 1

Malawi 1

Eritrea 1

Ethiopia 1

Chile 1

Egypt 1

Kazakhstan 1

Sri Lanka 1

Indonesia 1

The Congo 1

Yemen 1

Saudi Arabia 1

Pakistan 1

Cameroon 1

Namibia 1

Argentina 1

Paraguay 1

Uruguay 1

Puerto Rico 1

Bolivia 1

Cambodia 1

The following countries were mentioned in the newspapers 

(numbers of times mentioned is given):



The Galway One World Centre is a Development Education Centre based in the West of

Ireland. It offers training to educators, youth and community workers as well as working

directly with students, youth and community groups and the general public to provide in

depth and up to date information on global development issues through workshops and

resources in our centre.

Galway One World Centre, 76 Prospect Hill, Galway. 

Ph: +353 (0)91 530590

E-mail: info@galwayowc.org

URL: www.galwayowc.org


